LUSH Copmetics uses 100% recycied PET bottes
fram Alpha Packaging dor all of 118 Bguid beauty
praducts. LUSH was one of 1he lirs! beauly cam-
parees 1o wse mcycled PET ot 1006

pronged approach—water, emergy, supply
chain—the Green Buffer (his term for selecting
varbous “green” Mefs o incorporate], is gone;
ner lonuger can you pick and choose”

Duber-Smith wys, "Sustainability ds & busi-
ness model first and 2 sustainability isae sec-
ond,” aned he issues an abert: “To be global these
days, you have to follow 1. Companies need 1o
see the whole picture. Fablure for 2 company 1o
recogniee this means death™

Designer Connection

Sandra Krasovee, sssocine professor/ packaging
design at Fashion Institute of Technodogy (FIT)
and whao serves on the Ad Hoc Faculty Senate
Committee on Sustainability and President's
Council an Sustainahility, agrees that sustain
ahility in packaging is a multl- pronged
approach: "For most CPGs [consumer product
goods ], the social responstbility of developing
smarter, more sustiinable products and pu'kag
ing Is worked into overall business sirategy in
order o remain competitive. In the end it
affeces the botom line and ic's the rlglll |:h|r|.g
1o do” In addigion, she nows: "CPGs have 1o
woark with chelr i~.||1p||r:, in order 1 qnn:pl-l
with scorecard crlteriz and remakn on the
shielves of Walmart stores.”
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Kraswee notes, "I 8 dsn’i already, sustain-
ability will be built into business philosophy and
sarabegy, bait it =il comes dovvm o econosmics”
She says beauty indusiry leaders such as Estiée
Lauder that have already put effons ime
rﬁﬂ.n'hlﬂg beetver marerials andd pnnilsnmu.
procesies will ultkmarely Iu'[p samzller Compankes
with a wrickle-down effect

Big and Small Beauty Companies
Whereas niche bramds such as Soapworks,
Fangea, LUSH and Weleda {see sidebar) remain
prime examples of eco-friendly producs and
packaging and corporate commitment 1o the
carise, 1oday, beaury glan Estbe Lawder §s often
cited for leading the pack in sustainable prac-
tloes, such as the use of wind power and pecy-
cling programs, like the one at Origins where
customers return their wsed packaging a coune-
er for the brand vo effectively recycle. john
Drelfausse, vice president global package devel-
optvent and chief eaviconmental officer for
Estée Lander Corporate Packaging, was a found-
ing member of the Sustainable Packaging
Coalition. {Please see Delfamsse’s article on sus
tatnability kn this fsswe. Delfansie and Krasovee
will boah be speaking on Beauty Pockaging’s panel
on sustainable packaging at Luxe Pack New York
on May 19.)

Recently, gh:-'l.ul beader 17 Oireal anmounced
s membership in The Sustainability Consortinm
(TSC). Pam Alabasier, the mmp.llrg."': senlor vice
president corporate communications and exter-
nal affairs, =2y%, *[*Oiréal believes that consumer
puarchasing decisions are becoming increasingly
influenced by the sustalnability choloes made by
the companies that [m:-dun' these |1md|.1|:|a. and
alse belioves that there is 2 need for a standard-
imed aprm:urh ey rmeeasEre and repoart on the sus-
rzimahility of copssme Pm-durn_ which the TSC
can pcrt:f.'u!n,-

"1Ortal takes a holistic Approac h poosnis-
tatnzbilley™ adds Alabaster. “and our practéces,
inhiatives and poficies are developed with the
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